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Abstract 

 

Public housing does not typically evoke notions of beauty or character. Images of 

public housing taken amid the contemporary impulse to document everyday life seem 

trivial and mundane. Yet, in Singapore, such images fuel a popular romanticization of the 

country’s public housing estates, recasting them as trendy signifiers of Singaporean-ness 

where they were previously often dismissed as nondescript cultural voids.  

I examine a mode of portraying Singapore’s public housing estates that has gained 

especial prominence—one that presents the facades of individual blocks as pleasing 

patterns and pastoral scenes, and curates select tokens of everyday life. It exemplifies the 

potential of shared everyday environments to generate collective identity, aided by digital 

technologies that democratize image production and circulation. However, it also forms a 

ready vehicle for nostalgia, consumer marketing, and national narratives, which risk 

producing fixed notions of Singaporean-ness and eliding other realities that do not fit the 

mold. 
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